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a children's play area with
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bwoawse and shiop at will,
“The: mall is n big hit s i
cxiters (o the shopping needs
af women from Panjabi
Bagh. Shalimar Bagh,
Poochim Vikar, Ashok Vihas,
Cinvil limes sl Biodvini,” says
Righi Bapga, deputy man-

ager, markotng. s all popu-
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The women agree. “18's n
blessing for working women
asyou can pack up-everything
frowm e pace,™ sanys. Frritha
Sachdeva, a process iralner
with n multinational,

“Beshdes, the kids” area is

sale and one can shop with-
ot bothering about the chil-
dren, ™ she adds.

For Mana N:q'ﬂ.l. a
hermcmaker, ity a doublc ad-
wvantage. * My kids ke com-
ing bere with me aswe walch
amiwie after shopping,™ she
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